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2 THE GISBORNE HERALD • ADVERTISING RATES & INFORMATION

The Gisborne Herald reaches the majority of 
Gisborne people . . .

Weekly (typical readership)
In an average week 87% of people in the 
Gisborne region aged 15 years and over will 
read at least one edition of The Gisborne 
Herald. That is 31,000 people.

Daily (typical readership)
On an average day 60% of people aged 
15 years and over will read The Gisborne 
Herald. That is 21,000 people.

77% of our readers read no other 
daily newspaper

62%

Source: NMR National Readership Surveys (2-Year Regional Database Q1 2008 to Q4 2009)

The Gisborne Herald is the only 
publication that reaches most of the 

people in the Gisborne region.

Readership 
87% or 31,000 people in The 
Gisborne Herald circulation 
area read The Gisborne Herald 
in a typical week.
Source: NMR National 
Readership Survey  
(2-Year Regional Database  
Q1 2008 to Q4 2009),  
people aged 15 years and over

Circulation 
Average net circulation  
(Jan - June 2010) 7,902
Source: NZ Audit Bureau of 
Circulation

Distribution area
East Coast of North Island 
from Wairoa in the south to 
Hicks Bay in the north and as 
far inland as Motu.

The Gisborne Herald

The Gisborne Herald is a daily 
newspaper that has served the 
Gisborne and East Coast region 
since 1874.
While the paper’s strength is local 
news, The Herald also has extensive 
coverage of sport, national, 
international and business news, 
six days a week, as well as regular 
youth, motoring, farming and arts 
and entertainment sections.
The Gisborne Herald is read daily 
by 62 percent of the region’s 
population aged 15 years and over, 
and in any given week 87 percent 
of people will read at least one 
edition of The Gisborne Herald.
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CHANCE 
ENCOUNTER:Eating a pie at the beach was a decision that sparked the successful rescue of a stranded small common dolphin at Sponge Bay yesterday. Chrissy Spence spotted the dolphin in trouble when she arrived at the beach to eat a mid- afternoon snack. Huge swells aborted refloat attempts but, with the help of policemen and Department of Conservation staff, the cute mammal was driven to the harbour and released into the calmer water. 
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Picture by Rebecca Grunwell Designer wins major Starbucks fabric dealby Christine McCafferty
A COMPANY co-founded by Gisborne woman Sally Shanks has developed an innovative new fabric blend of New Zealand wool and recycled coffee sacks that will be used in Starbucks chains around the globe.Trademarked as WoJo, the fabric is a blend of 70 percent wool woven with jute fibres from Starbucks coffee sacks, and was unveiled in London early this morning as part of UK Wool Week.The Formary, which she founded with Wellington-based business partner Bernadette Casey, has signed a deal with Starbucks to reupholster most of its 

stores outside the United States within five years.
Starbucks and The Formary have together received the Sustainable Product Innovation award at UK Wool Week, in recognition of an innovative concept that showcased the natural, sustainable benefits of wool to the world.UK Wool Week is an initiative of the Prince of Wales to bring the natural and sustainable attributes of wool to the attention of textile buyers, retailers and 

ultimately the consumer. Sally Shanks said she hoped the high profile support for WoJo would help increase awareness of the potential to extend the useable life of post-industrial 
waste through clever and thoughtful redesign.

“We have been working with Starbucks 
for 18 months now to create WoJo, and are continuing to work together on a number of other recycling initiatives. 

“What WoJo proves is that when businesses are willing to innovate and make a sustained commitment to their environmental mission they can make a real difference,” she says.The project has been under the strictest confidentiality during the development process, but last week she hinted to The Gisborne Herald she was heading to London for the launch of something “pretty big.”

It is certainly big news for Wools of New Zealand, which has an exclusive deal to provide the wool for WoJo.Federated Farmers meat and fibre chairman Bruce Wills described it as “exactly the shot in the arm” New Zealand’s ailing wool industry needed.“I can only describe this as exciting. We have been looking for new uses for wool for quite some time,” he told the Dominion Post.Farmers have found that it cost more to take wool off a sheep’s back than they 
could sell the end result for.Thom Breslin, director of design, Starbucks UK and Ireland said the unique production process overcame previous technical barriers that would finally enable them to use reuse their sacks.
 “We’re very fortunate and delighted to 

work with The Formary to help produce this wonderful sustainable product,” he said.
The new textile will be featured at Starbucks flagship Conduit Street store in London’s West End.  Other major firms had also expressed interest in the fabric. 

FROM COFFEE 
SACK TO COFFEE BARS:Gisborne furniture designer Sally Shanks, who also owns the Dome Cinema, has co-founded a new fabric blend of wool and recycled coffee sacks that will upholster chairs in Starbucks chains around the 
world.
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“Living at Beetham is like being 

on holiday every day”, say 

Ray and Nancy Coutts.

www.beethamvi l lage.co.nz Phone: 06-868 3902 or Freephone: 0800 277 000
212GH006-10T

Iwi signs 
deed for 
$123m 
package 

DELIGHTED DANCER: Gisborne teenager Lana Phillips has joined 

an elite group of dancers after being selected for the New Zealand School of Dance 

contemporary major for 2011. The 17-year-old is one of only about six dancers nationwide 

to be selected for the contemporary major and one of only a handful of Gisborne dancers 

to ever make it to the school. Lana begins her two-year certificate in dance performance in 

February next year.              See story page 2 
Picture by Paul Rickard 

IN an historic day for Ngati 

Porou, the iwi yesterday initialled a 

Deed of Settlement with the Crown 

for its historical Treaty claims.

The deed outlines details of the 

redress the Crown is offering in full 

and final settlement to the East 

Coast iwi, which includes payments 

of $110 million and a conservation 

redress package, including $13m of 

accumulated forestry rentals.

Ratification is the next step, 

where Ngati Porou members will 

vote on whether or not to accept the 

offer through the negotiating group 

Te Haeata, a sub-committee of Te 

Runanga o Ngati Porou.

Before settlement assets can 

be transferred from the Crown to 

Ngati Porou, a legal structure — a 

Post Settlement Governance Entity 

— must be in place to receive and 

administer them.
A proposed PSGE would be called 

Te Runanganui o Ngati Porou and 

be in the form of a trust.

Chairman of Te Runanga o Ngati 

Porou and Te Haeata Dr Apirana 

Mahuika says the settlement will 

help the iwi realise economic and 

commercial opportunities on the 

East Coast.
“It gives us an opportunity to 

rebuild the infrastructure to assist 

Ngati Porou and the rohe to move 

from poverty and isolation to 

become global commercial players,” 

he said.
“A greater say in decision-

making within the rohe, including 

how natural resources will be 

managed and administered, and 

the preservation and protection 

of Ngati Porou reo, tikanga and 

taonga are other benefits that will 

flow from the settlement.”

Minister of Treaty of Waitangi 

Negotiations Chris Finlayson said 

he welcomed the settlement and 

that it represented significant 

progress towards the Government’s 

goal of settling all historical Treaty 

claims by 2014.
“To have reached agreement 

with such a large iwi in just over 

two years of negotiation is a major 

achievement for both parties,” said 

Mr Finlayson.
“Crown-imposed reforms of Maori 

land tenure made it extremely 

difficult for Ngati Porou to use their 

land for economic benefit and have 

contributed to the East Coast being 

one of the most socio-economically 

deprived areas in New Zealand.

“In difficult economic times, this 

settlement will go some way to 

addressing this issue.”
The settlement has three 

main parts — money, land and 

relationship arrangements between 

Ngati Porou and the Crown.

The money provides for vesting 

of sites of high cultural significance 

in Ngati Porou and joint Crown-

Ngati Porou decision-making in 

respect of sites remaining in Crown 

ownership.
Once ratification and agreement 

about a governance entity to 

administer post-settlement assets 

has been reached, the deed of 

settlement will be signed and the 

Crown will introduce legislation 

into Parliament to finalise the 

settlement.

CONTINUED ON PAGE 3
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62% 60% 58%

67% 66%
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87%

Strong readership every day 
Readership at The Gisborne Herald is strong on any day of the week, and almost all 
residents will read at least one edition of the newspaper each week.

* Average Issue Readership

62%

48%

9%

Gisborne Herald

2%

10%

2%

Gisborne Herald
only

Dominion Post Dominion Post
only

NZ Herald NZ Herald
only

87%

The Gisborne Herald is  
New Zealand’s only compact 
daily newspaper – the 
format is hugely popular 
with readers.
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“We should have moved into Beetham 10 years ago”, say John and Trish Fenn.

www.beethamvi l lage.co.nz Phone: 06-868 3902 or Freephone: 0800 277 000
205GH008-10TC

WAIROA 
DIALYSIS LIFELINE: Hundreds of people gathered to see Associate Minister of Health Tariana Turia officially open the Wairoa dialysis community house yesterday. However, the opening came too late for one man . . . Tracey Dwyer holds a picture of her partner’s uncle Robert “Luke” Keith, who had hoped to be one of the centre’s first patients but lost his battle with diabetes earlier this year. The centre is an “awesome” addition to a community hard hit by diabetes. 

SEE STORY PAGE 3

Picture by Paul Rickard 

by Wynsley Wrigley
MANY single people will have to consider joining forces with a friend if they are realistic about buying a house in Gisborne, despite falling prices. The city has the second-most affordable homes in New Zealand after Invercargill, but Gisborne houses are still considered “unaffordable” for single buyers by the Roost Home Loan Affordability Report for 

September.
The Roost report, published nationwide 

this week, is calculated on the proportion 
of a single median after-tax income needed to service an 80 percent mortgage 
on a median house.It takes 43.1 percent of one median income to pay the mortgage on a median-priced Gisborne house bought in September —down from 45.5 percent in August.

Roost says anything above 40 percent is considered unaffordable.The median income for the typical (single Gisborne) buyer is not high 

enough to buy a median-priced house, even with a 20 percent deposit, says the report.
“However, they may find the lower quartile house is affordable.”The news is considerably better for Gisborne couples, as it only takes 27.7 percent of median take-home pay to service a median-priced house.That was down from 29.2 percent in the previous month and 33.8 percent a year ago.

“Median-priced housing is affordable for families in Gisborne when both adults 
work,” said the Roost report.The Gisborne affordability index (based 
on a single buyer) was 52.9 percent a year ago and 50.7 percent five years ago. It reached its highest point of 85.7 

percent in July 2007 as the residential property market soared.Housing is at its most affordable since 
December 2004, with the exception of Auckland.

A typical buyer is assumed to be in the 
30-34 years age range. The median Gisborne house price last month was $210,000, down 18.4 percent from $257,500 a year ago. The median weekly take-home pay for a typical (single) buyer was $619.27, up 1.4 

percent from $610.99 a year ago.The weekly mortgage payment was calculated at $267.15, compared to $281.36 in August and $323.12 a year ago.

CONTINUED ON PAGE 2

Houses ‘unaffordable’  here for single buyers

HAVE LANDED
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‘ The city has the second-most affordable homes in New Zealand after Invercargill, but Gisborne houses are still considered “unaffordable” . . . ’  
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ENTERTAINMENT

MUSIC promoters 

Rory White and 

Hilton Goldsmith 

achieved what they wanted 

to with the music event they 

organised under their newly-

minted moniker Superturtle 

Productions . . . there was 

a solid turn-out to the mini 

festival they staged in 

December.
For that event, the 

Summer Sesh, the entrepre-

neurial pair drew together more than a dozen bands from around 

the country.
And they have another event planned for the coming weekend, 

though this time they have decided to scale things down a bit.

“It takes a lot of work to 

organise the Sesh but we 

wanted to keep things going 

by putting on a smaller gig,” 

White says.
But there is still a link 

between the two events. 

The bill of three acts will 

be headlined by Wellington 

cowpunks The Outsiders 

(pictured left) — who also led 

the bill for the 2009 Sesh 

— with the The Lyttontons 

(a side project for Gisborne 

punk/pop duo The Rocket 

Jocks) and Goldsmith’s own band Hurricane Fist rounding things 

off. It will be the fourth time The Outsiders have performed in

Turn to page 29

THEATRE
by Kristine Walsh

WHEN researching a new play, a 

Ngapuhi writer turned to a Ngati 

Porou man for advice, learning 

Italian songs drawn from a time when 

Germans were the most easily-identifi ed 

enemy. It’s no surprise, then, that Rob 

Mokaraka says the play he co-wrote has 

universal appeal.

The Auckland-based actor/writer 

already knew something about the 

subject of 28 Maori Battalion activities in 

the World War 2 . . . a couple of his uncles 

were with the A Company branch of the 

battalion.
But he and co-writer Paolo Rotondo 

still spent years on research, travelling 

around New Zealand and heading to 

Italy where Rotondo’s family is from 

(and where he lived until the age of 11) 

and where the battle of Monte Cassino 

— central to their play Strange Resting 

Places — took place.

“The funny thing was that, apart from 

the songs Paolo knew from his family, 

the very fi rst Italian song we learned 

was from Barry Soutar (Ngati Porou),” 

Mokaraka said as he planned to take the 

play on tour.

“He was a real mentor to us. His 

knowledge of the Maori Battalion meant 

he could introduce us to his world and 

through him we learned a lot about our 

own whakapapa. And he opened up a 

whole new highway to us when we went 

to Italy.”
The research was important, Mokaraka 

says. The Italian campaign cost many 

Maori soldiers their lives in a war that 

had already heavily taxed their numbers.

But though the subject matter is 

sombre, he and Rotondo opted to give 

their work a comedic edge. And, inspired 

by the legendary concerts staged by 

Battalion soldiers while they were 

overseas, music is just as important.

“Italians are kind of like Maori . 

. . they’ll sing at the drop of a hat,” 

Mokaraka says. “So the song Barry 

taught us — that he had learned from his 

uncle who was in C Company — kind of 

set the tone and we ventured into other 

Italian waiata from there.”

Through the combined use of song and 

dialogue in English, Italian and te reo 

Maori, Strange Resting Places aims to 

shine a light on the emotional bonds of 

New Zealand’s wartime history and the 

three universals that Maori shared with 

the Italians . . . waiata, whanau and food.

Launched in 2007, the 

play was fi rst presented 

by the three-man cast of 

Mokaraka, Rotondo and 

actor/musician Maaka 

Pohatu (Ngai Tamanuhiri, 

Ngati Apa, Ngati Porou, 

Tuwharetoa), who is 

currently in Southland 

working on director Robert 

Sarkies’ new fi lm Two Little 

Boys.
However it has since 

grown legs — winning its 

writers the 2007 Chapman 

Tripp Theatre Award for 

Best Writers and touring 

as far afi eld as London, 

Singapore and Samoa — 

which means it now has a 

rotating cast so the actors 

don’t have to keep turning 

down other work.

With Rotondo currently 

busy on another project, the play will 

be staged by Mokaraka, Pohatu and 

Auckland musician/actor Barnie Duncan 

when Wellington company Taki Rua 

Productions next week brings it to 

Gisborne for a three-night run.

It’s a great combination, says 

Mokaraka: “Barnie is 

hilarious and Maaka in 

particular is an amazing 

musician.”
The Gisborne run 

neatly coincides with the 

city’s hosting of the Te 

Matatini national kapa 

haka championships but 

Mokaraka says that, 

while that’s a bonus, Taki 

Rua had for years been 

meaning to bring the play 

to the East Coast.

“It’s the home of 

the Maori Battalion C 

Company history project 

(driven by Barry Soutar’s 

brother Dr Monty Soutar) 

and people kept telling us 

that we had to go there,” 

he said.
“And we’ve just heard 

that the board of C 

Company is going to support us by 

hosting the opening night so that’s going 

to make it really special.”

A winter tour is booked as well, after 

which Rotondo and Mokaraka plan to 

Turn to page 30

The theatre of war . . .

▲  Inside
  The Guide

■ It’s a ‘reggaelution’ . . . some of 

the country’s top reggae bands are 

heading to town for a gig planned 

to coincide with the national kapa 

haka championships — pg 28

■ The Chamber Philharmonia 

Cologne will tackle works by 

“the big four” during a concert in 

Gisborne next week — pg 29

■ The Mona Lisa is a painting 

that seems to invite theories about 

its origin, with just the latest being 

that it was modelled on Leonardo 

da Vinci’s young lover  — pg 30

STAGING STORIES OF THE PAST: “We know that when we get to Gisborne we will fi nd a place steeped in the history of the (Maori) Battalion,” says Rob Mokaraka, pictured (right) with his Strange

Resting Places castmates Maaka Pohatu (left) and Barnie Duncan.                         
                          

                          
                          

                          
                          

                          
 Picture supplied

Pair build on ‘Sesh’ by promoting smaller gig
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We were able to take those 

songs back to Italy where 

they hadn’t been sung for 

years, and people were really 

surprised and moved to hear 

them again

— PAOLO ROTONDO’

‘ 

Rate Full Page 1/2 Page 1/4 Page

Casual $8.00 $2,560 $1,280 $640
•  Excluding GST (15%)

 Volume discounts
Annual Spend Rate Discount Full Page 1/2 Page 1/4 Page

$2,500-$4,999
$5,000-$9,999
$10,000-$14,999
$15,000-$19,999
$20,000-$29,999
$30,000-$39,999
$40,000-$49,999
$50,000-$74,999 
$75,000+

$7.20
$6.80
$6.40
$6.00
$5.60
$5.20
$4.80 
$4.40
$4.00

10%
15%
20%
25%
30%
35%
40%
45%
50%

$2,304.00
$2,176.00
$2,048.80
$1,920.00
$1,792.00
$1,664.00
$1,536.00
$1408.00
$1280.00

$1,152.00
$1,088.00
$1,024.00
$960.00
$896.00
$832.00
$768.00
$704.00
$640.00

$576.00
$544.00
$512.00
$480.00
$448.00
$416.00
$384.00
$352.00
$320.00

•  All rates and annual dollar spend quoted exclude GST (15%) •  Annual spend commitments will be 
reviewed quarterly and rates may be altered with 28 days notice to the advertiser.

 Colour Loading
Colour is available for an additional charge of 40% of the base rate.

 Guaranteed Position Loadings
Position Loading*

Page 3 (Maximum size quarter page) 50%

Page 5 (Maximum size half page) 25%

Page 7 (First right-hand full page) 25%

Other Placement 20%
 •  Additional charge calculated by applying loading percentage to applicable base rate

Frequency Discounts
Publication day Discount

First
Second
Third
Additional

None
20% 
30% 
50% 

•  Repeat advertisement must be published within one week
•  Discounts apply to full rate card rate only

Deadlines
Bookings are required by 10am three working days prior to publication.
i.e. In the absence of a public holiday, booking deadlines are as follows:

Publication date:		  Booking deadline:
Monday			   10am Wednesday
Tuesday			   10am Thursday
Wednesday			   10am Friday
Thursday			   10am Monday
Friday			   10am Tuesday
Saturday			   10am Wednesday

Copy for advertisements to be set in-house is required at 10am, 3 working days prior to publication.
Complete material is required before 12 noon on the working day prior to publication.

Advertising rates 
(news section)

Regular Features

•	 Youth Monday – ‘Voice’ includes student contributions, 
reviews, profiles and news. 

•	 Motoring Tuesday (insert) – New vehicles available through 
local dealers. Plus news, design trends and performance 
features.

•	 Rural Wednesday & Saturday – ‘Focus on the Land’ includes 
rural news and local profiles.

•	 Property Guide REINZ Thursday (insert) – Residential, rural 
and commercial properties listed for sale with local agents.

•	 Entertainment & Arts Thursday – ‘The Guide’ includes gig 
guide, artist profiles and films.

•	 Literature Friday – Book reviews and author profiles.
•	 Discover March, September (insert) – Guide to the region 

for visitors and locals, including maps, where to dine, what 
to do, local shops and events.

•	 Health Tuesday, fortnightly - A page dedicated to 
improving the health of Tairawhiti people.  

•	 Environment Tuesday, fortnightly - Alternates with the 
health page and aims to raise awareness and help people 
make changes to benefit our environment.

•	 Food Monthly, first Friday - Recipes by Jo Dohrman to make 
the most of the very best in seasonal produce.

•	 Kidz Only Tuesday - Puzzles, games and kids news.
•	 Weekender Saturday (12 page insert) - With a local flavour 

profiles, fashion, food and DIY.
•	 Coast News Monday, Monthly - News from the East Coast.


